
 
2023 In Review



Tourism Cowichan gratefully acknowledges that we live, work, and play on the 
traditional territory of the Quw’utsun, Malahat, Ts’uubaa-asatx, Halalt, Penelakut, 

Stz’uminus, Lyackson, Pauquachin, Ditidaht and Pacheedaht Peoples. 



Destination Plan Objectives 

1Յ Increase Revenue from Visitation

2Յ Manage Growth and Benefit Through 
Seasonal and Geographic Dispersion

3Յ Increase Stakeholder Collaboration and 
Export Readiness

4Յ Support Sustainable Tourism Initiatives and 
Activities



Marketing
● Tourism Cowichan Rebrand

● New Consumer Website

● Spring Campaign (Boldly Go) 

● Fall Campaign (Warm Your Heart in Cowichan)

● Image and Video Acquisition 

● 2023/24 Cowichan Visitor Guide

● GetintheLoop Partnership 

● Ongoing Brand Awareness













Cowichan 2023/24 Visitor Guide



GetintheLoop Partnership 



Image and Video Acquisition





Consortium Marketing
● Partner with sector organizations to target

specific markets:

○ BC Ale Trail

○ BC Bird Trail

○ Ahoy BC

○ Ride Island

○ Golf Vancouver Island

○ Paddle BC

○ BC Farmers’ Markets



Stakeholder Engagement
● Tourism Tuesdays 

● 1-on-1 Engagement 

● Stakeholder Newsletters

● Stakeholder Workshops

Visitor Services
● Support for Cowichan Visitor Centres

○ $50,000 administered



Research 

● Resident Sentiment Study 

● Visitor Sentiment Study

● Trails Impact Assessment in Partnership with 
Cowichan Trails Stewardship Society

Destination Development
● Events & Festivals Fund

● Cycling Tourism Strategy

● Hotel Needs Assessment



  Planned Activities for 2024




